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Economy of Communion Project Curriculum as a Disruptive Catalyst
for the Common Good
As the Inspirational Paradigm for Jesuit Education document highlighted, business schools play a very crucial role in helping address current challenges in the world today, and they have a responsibility to promote opportunities for positive change.  
Specifically, the Inspirational Paradigm calls for business schools to generate new knowledge which informs and transforms the way business is conducted through research and help raise awareness on the role each student can play in being part of the solution, and help provide frameworks for reflection to develop concrete strategies towards those solutions.   
Jesuit business schools cannot simply provide ‘business as usual’ and promote common assumptions of how business should operate.  A student who takes classes at a Jesuit business school should be able to identify distinctive differences which distinguish Jesuit business education from what they would get at a non-Jesuit business school.  
Many of our students have some concern about the potential effects of going into the business world.  They want to live our their faith, and to have an impact on the world for good, but they fear that their talents may be used simply to help the wealthy gain more wealth, with their own supporting work in that endeavor having no particular redeeming value.  Again, the Ignatian paradigm says that Jesuit business education should be specifically aimed at ‘hungers’ of our students, including: 
1. the Hunger for Experiential Learning
2. the Hunger for Integrated Knowledge
3. the Hunger for a Moral Compass
4. the Hunger for Community
5. the Hunger for a Global Paradigm
6. the Hunger for an Adult Spirituality
7. the Hunger for Dignified Work and Meaningful Impact

Here I would like to present some pedagogical materials which can be used in the classroom to help first, to feed many of these hungers of our students who seek to find a path to practicing business in a more humane and life-giving way where they can live an integrated life.   Second, they are tools to help provide an approach to business practice which is explicitly not ‘business as usual’—profit driven—but which instead puts the human and communion (especially with the poor) at the center of its focus.  

Specifically, we will share about the Economy of Communion Project at Creighton University which  is supported by a John Templeton Foundation funded grant.  The Economy of Communion has had support from the Vatican from its initiation in 1991, first from Pope John Paul II, then Pope Benedict, and extremely strong support from Poper Francis who in 2017 said to a gathering of the Economy of Communion invited to the Vatican: 

You [EOC] see the entrepreneur as an agent of communion. By introducing into the economy the good seed of communion, you have begun a profound change in the way of seeing and living business.” (Pope Francis, 2017)

The project is motivated by the reality that society is skeptical about business, in part because often it is thought that business tends to be self-interested, self-serving, and generally not concerned for others (this is the concern some of our students have as well who fear that entry into business will be a soul-sucking affair). The Economy of Communion (EoC) provides a fresh and inspiring alternative to this way of thinking about business by which entrepreneurs operating in free markets freely choose to leverage their business practices to help the poor and foster communion between people. 

EoC originated from the Focolare movement, a Catholic ecumenical worldwide movement whose fundamental value and charism is unity. So, EoC seeks to inspire unity among all people of all strata of society through free economic engagement and the natural societal power of business. 

Business need not be selfish. It can be a gift, a means of living out one’s values and spiritual commitments to humanity through our entrepreneurial business practices when one can choose to do so in a free market economy.  The EoC Project promotes the entrepreneurial values and practices of the EoC. 

One of the key ways we are doing that is by doing a series of 80-question-interviews with more than a dozen EoC-friendly entrepreneurs, and then creating a series of short snippets (as many as 800) with description and 3-4 discussion questions each, which are to be categorized according to business topic or discipline (for example: Firing, relationships with competitors, the place of profit, or EoC approach to economics, EoC approach to Finance, etc.)  

The snippets (1-4 minutes each) provide some real-life experiences from the trenches from business people committed to living out their commitments to promoting unity, sharing, and community.  When thoughtfully integrated into the syllabus, these can provide what students really love in a class: 

1. Real world examples beyond the textbook and powerpoints typically served in class
2. Personal stories from real business people with real value commitments (moral compass)
3. Examples of business people putting community/communion over profit
4. Example of integration of personal values and business practice
5. Examples of dignified work and meaningful impact
6. An understanding of how the practice of business itself can be spiritually enriching
7. Examples of practical ways to help the poor through business

Here we will share a few of the key principles of an EoC approach to business, and also share some concrete practical examples of how these clips can be used in the classroom and in assignments.   10 concrete takeaway examples of assignments will be provided, as well as showing the basics of the existing website resources and EoC Skool.com community for sharing best practices.  Since all the resources are available for free, it is hoped that they will be utilized by Jesuit faculty in light of the ways in which they help accomplish many of the goals of the vision of the Ignatian Paradigm.  

Brief Bibliography
Pope Francis 2017 “Address of His Holiness Pope Francis to Participants in the Meeting ‘Economy of Communion’
Gustafson and Harvey 2024 Finding Faith In Business: An Economy of Communion Vision of Business 
Chiara Lubich 1991 “On Some Aspects of EOC”
Chiara Lubich 1999 “For an Economy Based on Communion”




